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JEWELS IN THE CROWN

BROAD APPEAL
DIFFERENT 
AUDIENCES

PASSION POINTS
EMOTIONAL 
CONNECTION



BAFTA PARTNERSHIP OVERVIEW

• 2019 was our 22nd year of partnership. 

• The BAFTA Film Awards is the most prestigious, biggest,  night in 

British film.

• Co – own the EE Rising Star Award – now in its 14th year, 

recognises outstanding achievement by upcoming actors, and is 

the only award voted by the British public.



WHY EE & BAFTA?

• Drives awareness

• Opportunity to deepen our relationship with our key business partners

• Provides a powerful platform to demonstrate the EE network with innovative 
technology.

• Delivers customer engagement 

• Positive media coverage to difficult to reach audiences

• Not just a partnership but an integral part of our brand communications plan



DOWNLOADING/STREAMING MUSIC 
SEES LARGEST UPLIFT YOY 

COMMERCIAL IN CONFIDENCE
Everything Everywhere Restricted
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PEOPLE ARE NOW MORE INCLINED TO GO DIGITAL WHEN IT 
COMES TO MOVIE CONSUMPTION



EE CUSTOMERS LOVE LISTENING TO 
MUSIC AND WATCHING FILMS
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UNDERSTAND THE INDUSTRY

UNDERSTAND THE AUDIENCE

BE USEFUL

MAKE THE EXPERIENCE BETTER

OUR APPROACH



A FULLY INTEGRATED PARTNERSHIP

PARTNERSHIP

RETAIL
625 stores

SOCIAL
1.1mk Facebook 
340k Twitter

31 million 
customers

MEDIADIGITAL

MY EE app

EE TV
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Play video

EE BRITISH ACADEMY FILM AWARDS



POST EVENT

EE RISING STAR
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PRODUCT PLACEMENT



COMMERCIAL IN CONFIDENCE 13
THROUGH THE EYE OF THE MASK



SOCIAL CHANNELS
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COMMERCIAL IN CONFIDENCE 17

360 
INTERACTIVE 
BAFTA QUIZ
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4GEE STYLE SCANNER
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WORLD’S FIRST AI STYLIST
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• Do great things for customers up 10%

• Phenomenal social engagement, 45% above 
target

• Exceptional press coverage

THE RESULTS



THANK YOU 


